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Digital
Traveller



• Hyper Conected, well informed,  
multichanel and very demanding.

• Before, during and after

• Go mobile! Smartphones offer a 
better experience (mobility, 
information, inspiration, book, 
buy)
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Improve competitiveness
Improve quality of life of residents

Enhance tourists experience
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Online Reputation – Destination & Categories



Economic Impact – General Scenario



Economic Impact – DomesticTourism



Economic Impact – International Tourism
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2. REAL TIME DATA: Collaborative Software



3. TRAINING PROGRAMS



1. Valid, reliable, representative and 
useful information (country, region, 
province or municipality).

2. Reasonable cost of implementation
and maintenance

3. Solid base to take decisions to be 
more efficient and competitive (public
and private sector)









Nueva Industria Digital



Nueva Industria Digital









New Channels



New Tech



New Tech
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New Tech



Do you think technology affects the 
way people travel and 
thus your business?



Do you think you are ready to cover 
the needs of the new 

Digital Tourist?



Is your company considering adopting 
an “hybrid” business model 
or start cooperating with 
new disruptive players?



Do you think Virtual and Augmented 
Reality or the Artificial Intelligence 

will change your business 
in the near future?



We are in an very innovative environment. 
Is your company in contact with 

entrepreneurs, Accelerator Hub or 
Innovation Lab?




