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Market size Spain ca. 
14.500 M€

Non profit association

20 member TMCs

85% + of market share of 
managed BT



Efficiency <> Fragmentation

The lack of ability to provide 
consistency in service, data, and 

content across corporate travel; arisen 
from challenges and complexities from 
diverse content sources, formats and 

multiple distribution channels



 Limited airline content

 Productivity losses for TMCs

 Low adoption rates of NDC



CONTEXT ...



THE SOLUTION

Objective of the working group: 
Secure corporate travelers' access 
to rich content in a way that does 
not imply additional costs and 
stays efficient.



 Identify the problems/stoppers for NDC
 Validate the relevance and degree or 

level of priority of the problems to be 
solved

 Agree on the ownership of the solution (to 
solve the problem)

 Schedule developments 
 Tests and Pilots
 Implementation
 Training
 Monitor and evaluate the progress.

THE ROAD MAP
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… fragmentation needs to 
be addressed urgently.
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